
mailto:amanda.blagg@dvusd.org




Macroeconomics ● 1.1 Describe the factors that affect economic decision
making (e.g., supply, demand, scarcity, incentives,
competition, productivity, surplus, and shortage)
● 1.4 Determine the ways in which local, domestic, and
international economic conditions affect marketing
● 1.5 Explain competitive market structures (e.g.,
monopoly, monopolistic, oligopolistic, and pure
competition) and the impact they have on marketing
decisions

Weeks 25-28

Microeconomics ● 1.9 Explain how buyers and sellers interact to create
markets and market structures
● 1.10 Describe the interdependent relationship between
individuals and institutions (business organizations,
financial institutions, and government agencies) in a
market economy (e.g., the circular flow model)

Weeks 29-31

Global Economics ● 1.7 Describe the impact of the interconnected global
economy on individuals and groups [e.g., balance of trade
(BOT) and balance of payment (BOP)]

Weeks 32-34
(Spring Break
Involved)

Ethics & Legal
Considerations

● 2.6 Compare and contrast legal versus ethical
marketing practices (i.e., bait and switch, price
discrimination, etc.)
● 2.7 Explain the consequences of unethical marketing
practices (i.e., government regulations, company image,
loss of sales, public image, incarceration, etc.)

Weeks 35-36

Career Portfolio &
Interviews

● Resume
● References
● Skills

Weeks 37-39

Semester Review &
Assessments

● Semester Review & Assessments
● Close School Based Enterprise

Weeks 40-41

The following resources and videos or clips may be used in course and are of
varying ratings: The Greatest Movie Ever Sold, Chef, The Office, The Profit, Shark
Tank, Moneyball, Founder, The Social Network, The Pursuit of Happyness, Syrup,
The Joneses, Guilt Trip ++

++The student or parent may request a meeting with the teacher if there are questions
regarding the resources or to request alternative assignments

GRADING AND FEEDBACK



Students will receive marks for their proficiency towards the grade level standards using the
following scale. These marks are for information and do not calculate the student's overall course
grade.

4 = Highly Proficient 3 = Proficient 2 = Partially Proficient 1 = Minimally Proficient

Students in 3rd through 12th grades will receive marks for their overall performance in each
course of study using the following letter grade scale. Overall course grades for students in grades
3-12 will be calculated from the average of the student’s assignment scores* (assessments,
coursework).

A = 90-100% B = 80-89% C = 70-79% D = 60-69% F = 0-59%

Grades of “D” and above are passing marks. A course grade of “F” indicates that the studen�hwrԀ es¦
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